
Exhibitor Information
The 32nd CeramBath has attracted 795 exhibitors, 

including domestic exhibitors from 22 provinces such 
as Guangdong, Fujian, Zhejiang, Shanghai, Hebei, Henan, 
Guangxi, Hubei, Liaoning, Sicuan, Anhui, Jiangsu, Hunan, 
Jiangxi and cities such as Foshan, Guangzhou, Maoming, 
Zhaoqing, Qingyuan, Yunfu; and overseas exhibitors from 
Italy, America,Germany, Spain, Japan, Mexico, Malaysia, 
Indonesia and Korea, etc. It has drawn attention of the 
major ceramic and bathroom producers and consumers 
all over the world.

The large-size slab products are still hot in this 
session and the main sizes are 1200x2400, 1200x2600, 
900x1800, 1000x3000 and etc.. The size of 1600x3200 
slab is still the demonstration of power, while 600x1200 
slab has become regular display that many companies 
bring it out as standard configuration. In this session, 
large-size slab shows different characteristics of large 
size that the texture is mainly in stone vein, while black 
and white ash is the mass-tone attune.

Visitor Information
The 32nd CeramBath has attracted 186152 person-

times of visitors, up 1.6% from the last session. Affected 
by global economic trading conditions, the proportion of 
oversea buyers declines to 9.8% (buyers from Hongkong, 
Taiwan and Macao are not included), down 2.2% 
compared with the 31st CeramBath.  Oversea buyers 
cover 169 countries and regions. 
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Mable tile is still popular in this session by showing neat 
and vivid texture of marble, which is natural with overall 
effect of amazingly grandeur.

This year, terrazzo tile is a favorable product. There 
are numerous terrazzo tile products with different 
characteristics on display, attracting mass audience’s 
attention. It can be predicted that terrazzo tile will 
become more popular in China domestic market with 
unique texture and distinctive sense of design.

Except for the ordinary size of wood tile, there is an 
tendency of large-size wood finish in this session that the 
grain of wood is more vivid, giving you sense of comfort 
and fashion.

In this session, except for the conventional product, 
there are countless highly distinctive tile products which 
are in various styles, unique, but with harmony, that many 
visitors stop to have an appreciation.

In this session, tiles are more colorful and the texture 
and touching feeling are greatly improved. The color tiles 
matching with simple scene or splicing into different 
patterns are eye-catching.

As niche product, the outstanding texture of cloth-like tile 
attracts great attention in this session by showing different 
texture of cloth, such as cotton, linen and denim fabric.

Modern rustic style becomes increasingly popular when 
the style of simplicity and modernity is well received by 
the market. Although black and white ash still remains 
the home court, normcore is not dominant in the market 
anymore. Moreover, the products with colour scheme of 
warm grey are preferably displayed, which has satisfied 
the flavor of new generation consumers.
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Buyer Voices

Exhibitor Voices

Bob / America / Wholesaler

JinZunYu Ceramics /  Mr. Zhou / Manager 

Michael D’ Souza / Australia / Distributor 
and wholesaler 

Haytham Shreif / Lebanon  / Wholesaler & 
Distributor

Adil Alobaid / Saudi Arabia / Trading 
Company 

VILLA MEDICI / Mr. Xu / Director

Gilbert  / America  / Wholesaler

Ekramul Islam / Bangladesh  / Distributor

I am from America and I have been to the fair for 
many times from ten years ago. And I think this fair 
is quite wonderful than Canton Fair in ceramic tiles 
because it has more kinds of products. This time I come 
to the fair to update my product information because 
I have got many suppliers from last ten years. There is 
something I want to mention that the volunteers of the 
fair are pretty nice. 

We will never miss every session of CeramBath! 
Comparing to the last session, we see a large number 
of visitors who keen to update products & technology 
information in this session. CeramBath serves as a 
great platform for building up brand recognition with 
industry elites gathering together. Let’s meet at the 
same old time next session!

This is my first time to the CeramBath and I am 
in the market for both ceramics and sanitary ware. 
I am coming to see my suppliers in the Sourcing 
Matching Meeting tomorrow. And knowing that there 
is a networking party which offers free buffet before 
the meeting is such a great convenience. I am keen to 
participate in these two activities. As for the products, 
I am satisfied with the products shown in the booths at 
the CeramBath and I believe that I can buy what I want 
from the exhibitors. I am sure I will come back here 
again for the next session because April is a perfect 
time for me too. Besides, I am very satisfied with the 
service provided here for the organizer kindly provides 
us with free drink and food at the Buyer Lounge.

I heard about CeramBath from my friends and 
your staff in the Canton Fair before. I have been 
to CeramBath many times. As the wholesaler and 
distributor, I always find new suppliers in CeramBath. 
Besides, I also come here to get some new products 
information, and I think this year is different from the 
last year. There are many different exhibitors this year. 
I will attend the next session in April, because I am 
looking forward to seeing the new things in CeramBath. 

I have some business in Foshan and I become the 
VIP this time, which will be more convenient for me. I 
also have some customers and I will recommend this 
fair to them. This time, I found some suitable suppliers. 
I know that the fair has an international Trade Mission, 
but it’s a pity that I miss the event, so I am looking 
forward to joining the event next session.

MEDICI has entered into Chinese market since 
2012 and we maintained a sound partnership with 
CeramBath. Relying on the platform of CeramBath, we 
can promote MEDICI to more high-end customers. We 
feel satisfied with the service of CeramBath, where 
visitors can get into the fair easily by scanning the QR 
Code. 

I have came to CeramBath for many times and I 
would like to find new suppliers here. There are a lot 
of ceramic products in this fair, which is helpful for me 
to find target products, especially polished tile, ceramic 
wall tile, rustic tile, mosaic and so on. Besides, I like the 
factory visit arranged by the organizers, which is very 
interesting and I can realize more about the products' 
lines.

I have been to Cerambath for a few times and I 
am always impressed by the products whenever I 
come here. The products here are of great quality 
and diversity. You can find anything you want here. 
This time I am in the market for taps-fittings and I 
have seen some great products on the fourth floor. 
There are some really nice taps-fittings there. Later, 
I will go to Huaxia Venue to see more products and 
brands by shuttle bus. Anyway, I think Cerambath is an 
extraordinary exhibition and I will come back in the 
future.



At noon on October 19th,“International Trade 
Mission 2018·Autumn ” was held grandly in the 
East Gate Plaza of China Ceramics City Venue! 
Buyers, distributors and business representatives 
from all over the world gathered together to enjoy 
performances and food, see latest export products 
and discuss business with each other.

The excellent performances of foreign band 
”Memory Car”and powerful show of Chinese 
martial art - nunchakus brought abundant visual 
and auditory enjoyments to all guests. After the 
host's wonderful opening, Mr. Nazuki Bin Abdullah, 
Consul General from the Consulate General of 
Malaysia in Guangzhou, delivered a speech for this 
event. In his speech, Mr. Nazuki fully affirmed the 
positive role of this event and called for a global 
perspective. He also hoped that friends from all 
over the world can meet more friends in the relax 
atmosphere, and gain satisfying harvest.

Subsequently, representative from Foshan 
Ceramics Industry Association Import and Export 
Branch gave a speech on“China Ceramic Geography: 
China Ceramic Industry Data 2018”, and showed the 
status and product trends of the Chinese ceramic 
industry. Through the sharing, international buyers 
got first-hand information and deepened their 
understanding of the Chinese market.

Foshan China Ceramics City Group, as the 
organizer of CeramBath, has spared no effort to 
build a service platform that connects buyers and 
suppliers, providing opportunities for exchanges 
and cooperation between the two parties . 
Therefore, in this International Trade Mission, 
Suppliers from Foshan had the chance to introduce 
their featured products and advantages on stage. 
Buyers from all over the world can also convey 
their procurement needs to more suppliers.

After the relax and pleasant communication 
part, Sourcing Matching Meeting, the climax of 
International Trade Mission, got started. At the 
meeting, buyers from 21 different countries and 
regions on five continents conducted one-to-one 
business negotiations with Chinese suppliers in 
the most efficient and direct way. In this meeting, 
suppliers directly showed their own strength and 
product advantages to the buyers through product 
catalogs, samples, brochures, etc. All buyers and 
suppliers had exchanged mutual information, and 
close cooperation is expected to follow.

After the meeting, we conducted a return visit to 
the participants for their feedback and suggestion 
of the event. It can be seen from the  feedback 
forms that over 80% of international buyers had 
found suitable suppliers at the event site and had 

great intentions to place orders. According to the 
suppliers participated, the quality of the buyers has 
increased, and the intention of placing orders was 
relatively large. It is reported that some buyers had 
already selected several products and produced 
PI, while several of them had decided to continue 
to participate in the next session. From the above, 
the effect of the Sourcing Matching Meeting is self-
evident.

As  one of  the  internat ional  act ivi t ies  of 
CeramBath, International Trade Mission embraces 
ceramic & sanitary ware buyers from all over 
the world. As a way to seek innovation and 
breakthrough, this event not only provides a 
platform for international buyers and Chinese 
suppliers to purchase and sell, but also bridges the 
gap between China ceramics and the world.

Model: LD-3215
Size: 1680x560mm
Color: Greay
Feature: Nano anti-fog LED mirror. 
Top is nature marble
Supplier: FOSHAN LANGDNEG 
SANITARY WARE FACTORY

Model: ICO523
Size: 650x396x516mm
Color: White
Fe a t u r e :  S e a t  t e m p e r a t u r e 
control; Men and women cleaned 
separately; warm dryer and with 
automatic flushing.
S u p p l i e r :  Fo s h a n  Roya l k i n g 
Sanitary Ware Co., Ltd.

Model: LD3198
Size: 850x580
Color: White 
Feature: LED mirror cabinet, small 
cabinet with big storage
Supplier: FOSHAN LANGDNEG 
SANITARY WARE FACTORY

Model: A4101
Size: 1750x850x650mm
Color: White
Feature:  Water  temperature 
control, adjustable surfing massage, 
with champagne air bubble, air and 
water mixed together in one outlet, 
with exquisite and quiet massage 
experience
S u p p l i e r :  Fo s h a n  Roya l k i n g 
Sanitary Ware Co., Ltd.

Bob Garg: It is good chance to meet different suppliers.
Samuel: The organization is up to standard and everything is well-organized.
Umer Shehzad: The event was well-organized and all the volunteers are very good and well-mannered.
Md Sadek Abdullah: Like this kind of organization, we can get the opportunity to know local market and products.
Ramya: Friendly, useful and good arrangements.
Aman Kumar: Everything is good. It is my first time to visit and I really like everything.

2018 Autumn International Trade Mission
Ushered Final Curtains!

Feedback from Buyers

Representative export products from China Suppliers


